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One of the primary missions of any agricultural fair is to educate the general public as to the
mission and contributions of the family farm in today's world. While no longer the backbone of
society, agriculture nonetheless plays a vital role in insuring the quality of life Americans have
come to expect.

The Bangor State Fair is committed to being a leader in raising public awareness of the
contributions that farmers make. We want everyone to be aware of the sacrifices. the
hard work and the rewards that go hand in hand with preserving a way of life that we as a society
cannot afford to lose.

To this end. the fair has instituted a series of premium payments that we hope will encourage
you. our exhibitors. to share the wealth of knowledge and experience that is part of your day to
day life with the uninformed fair going public.

RULES AND REGULATIONS

1. All exhibitors must register by Monday, August 3 before 10am at the Livestock Office, if they
intend to participate in the Education Exhibits Awards Competition.

2. All exhibits must be on display when the gates open daily.

3. Premiums will be paid in two categories: 4-H and Open. 4-H youngsters can display an
exhibit as Open or 4-H. but not both.

4. Educational exhibits can include, but are not limited to: charts, graphs. photos. videos, static
displays, models. demonstrations, public participation, etc. Let your imagination be your
guide!

5. Exhibits should endeavor to tell the stOry of the Dartlcular breed or breeds that are being
shown. Any facts, no matter how insignificant they seem to you, will help in educating the
public. Charts or graphs that show milk production, butter fat content, meat production,
amount of feed or water consumed daily and or annually, etc., go a long way to involving the
public in what you do. Remember, you are working with an audience that is basically
uninformed on modem agriculture and husbandry and will welcome all the facts, pictures or
demonstrations you can offer.




